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North Dakota Tourism: By the Numbers

Travel and tourism is a $3.96 billion industry in North Dakota. (NDSU)

More than 16 million visitor trips are spent in North Dakota each year. (Longwoods and Statistics Canada)
North Dakota travel generated $368 million in taxes. (Global Insight)

If tourism didn’t exist, each North Dakota household would pay an additional $636 in taxes. (Global Insight)
Each visitor adds $81 to the gross state product. (Global Insight)

Advertising North Dakota is a 1:8 return to the state’s tax base. (Longwoods)

Out-of-state visitors represent the largest portion of tourism expenditures in North Dakota. Sixty-eight percent
(68%) of visitors are from out-of-state / out-of-country. (Global Insight)

One out of every 12 workers owes their job to tourism in North Dakota. (Global Insight)

Approximately $733 million in wages and salaries are generated through North Dakota tourism. (Global Insight)
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How is Tourism Measured?

The North Dakota Tourism Division benefits from a multitude of
research types and methodologies. In brief, these research meth-
ods include:

o Economic Base = Comparative analysis provided by North
Dakota State University (NDSU) of the state’s six primary
industries; measures non-resident spending.

e Tourism Satellite Account = A measurement of the economic
impact of travel and tourism, contracted by Global Insight.
Uses jobs, wages and taxes to quantify the contribution tour-
ism makes to the gross state product (GSP).

e Domestic Travel Expenditures = Comparative data provided
by the United States Travel Association, using tax revenue
from the U.S. Bureau of Labor Statistics.

e Return on Investment (ROI) = Contracted through Long-
woods International, measures the awareness and effectiveness
of advertising campaigns.

o Visitor Studies = A survey of recent visitors to North Dakota,
documenting their travel habits and spending and comparing
to U.S. travel data; contracted through Longwoods Interna-
tional.

e Canadian Travel = Provided by Statistics Canada, measures
travel and spending by Canadians to the United States; gath-
ered through Stats Canada’s International Travel Survey.
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Economic Base (2006) Canadian Travel to ND (2007)
North Dakota State University Statistics Canada & Longwoods International
o $3.96 billion industry in North Dakota e 625,000 overnight trips; 1,105 million total trips
e 2nd largest industry in state e 1,286,000 nights spent in-state
e 16.8% growth since 2000 o Expenditures total $163 million
e Trip Seasonality
January-March 19.5%
Tourism Satellite Account (2006) April-June 24.5%
Global Insight July-September 33%
« Tourism expenditures total $2.23 billion October-December  23%
e 68% of travelers are non-resident
« Each visitor adds $81 to Gross State Product
« 30,240 jobs were created by travel and tourism Domestic Travel Expenditures (2005)
economic activity U.S. Travel Association &
e Approximately $733 million in wages and sala- U.S. Bureau of Labor Statistics
ries was generated by travel and tourism in 2006 e Tourism expenditures total $1.4 billion
e Tourism generated $368 million in federal, e 23.2% growth since 2000 - outpacing national
state, and local government taxes in 2006 growth of 17.1%

Return on Investment (2007)
Longwoods International " e
e The 2007 advertising campaign returned $203.9 Additional Statistics
million in visitor spending that year
o $12.7 million in state taxes generated
e The state invested $1.66 million in advertising,

The Department of Commerce Tourism Division

tracks inquiries, fulfillment, border crossings, air-

ey port boarding's, attraction visitation, hotel occu- 1

giving a return of 1:123 Tk : pancy rates and much more. Quarterly and annual

»  The campaign was 24% more efficient, with reports can be found in the Tourism Division news-
cost-per-trip decreasing to $1.35 letter, through the annual report, and online. The

following are some 2008 highlights:

Domestic Visitor Profile (2006) Unique Web site visits: ~ 43% !
Longwoods International Major attraction visitation: 2% !
6 million overnight trips; 14.9 million total trips  Airport passengers: 3.6% !
o Tourism expenditures total $1.9 billion Canadian border crossings: 16%
| e 25% growth in overnight-visitor spending (01- Hotel occupancy: 3.6%
-*Ji' 06) Top 5 states requesting visitor information:
{ e Trip Seasonality 1. Hlinois
rj . January-March 18.25% 2. Minnesota
April-June 28% 3. Wisconsin
July-September 28% 4. Ohio
October-December  25.75% 5. Michigan




